
    
    

    
    

    

    
    
    
      
    
    adipositas - ursachen, folgeerkrankungen, therapie


    
    
    
      
    
    140280;140285



    

      

  
    	
          
            DE
          
        
	
          EN
        
	
        
          Home
        
      
	
        Products
        	
            
              Journals
            
          
	
            
              Books
            
          
	
            
              Book Series
            
          


        

      
	
        Service
        	
            
              Library Service
            
          


        

      
	
        Help
      
	
        
          Contact
        
      
	
        
          Portal
        
      


  

  
    
    
      
        Adipositas
      
    

    

  
    
    
      
        
          Full-text search
        

      

      	Full-text search
	Author Search
	Title Search
	DOI Search
	Metadata Search


    

    
    
    
    
  




  

  
    


  



  	
	
	
	
	
	
        
          Journal
        
        	
                About this journal
              


      
	
        
          Authors
        
        	
                Instructions for authors
              


      
	
          
            Subscription
          
          	
                  Subscription information
                
	
                  Institutional Licensing
                


        
	
        
        
        
          
        
          
            PharmaMarket
            
          
        
          
        
          
        
        	
                PharmaMarket
              


      





    	
        
        
        
        
        
        
          
          
            
              Not Logged In
            
             
              Login
            
            
              	
                  
                    
                      
                      
                      
                      
                        Username or e-mail address: 
                        
                      

                      
                        Password:
                        
                      

                      
                        
                      

                      Forgot Access Data?
                      
                        Register Now
                      
                      
                        OpenAthens/Shibboleth Login
                      
                    

                  
                


            

          
        
        

        

      
	
        
        
          Shopping Cart
        
        









        
        
      


  

  
    
      
    

    
    
      
    
    
    
    
    
    
    
    
    
      
        
          
        

      
    
  




      

      

      
        




  



  

  
    
    
      [image: ]
      
    

    
    
      
        
          
          
          
          
            Year (Archive)
            
              
                
                  2022
                

              

              	
                      
                      
                      
                      
                        2024
                      
                    
	
                      
                      
                      
                      
                        2023
                      
                    
	
                      
                      
                      
                      
                        2022
                      
                    
	
                      
                      
                      
                      
                        2021
                      
                    
	
                      
                      
                      
                      
                        2020
                      
                    
	
                      
                      
                      
                      
                        2019
                      
                    
	
                      
                      
                      
                      
                        2018
                      
                    
	
                      
                      
                      
                      
                        2017
                      
                    
	
                      
                      
                      
                      
                        2016
                      
                    
	
                      
                      
                      
                      
                        2015
                      
                    
	
                      
                      
                      
                      
                        2014
                      
                    
	
                      
                      
                      
                      
                        2013
                      
                    
	
                      
                      
                      
                      
                        2012
                      
                    
	
                      
                      
                      
                      
                        2011
                      
                    
	
                      
                      
                      
                      
                        2010
                      
                    
	
                      
                      
                      
                      
                        2009
                      
                    
	
                      
                      
                      
                      
                        2008
                      
                    
	
                      
                      
                      
                      
                        2007
                      
                    


            

          

          
          
          
            Issues
            

          

        


        	
                Table of Contents
              
	
            
              
                Current Issue
              
            
          
	
              
                Free Sample Issue (01/2023)
              
            


      
    

    
    
      

  
  
    
      
      
    
    
      
        
        
      

    
  



    
    
    

    

    

    
        
      
        
      
        
      
        
      
        
      
        
      
        
      
        
      
        
      
        
          
            
          
          
          
        
      
    
      
    
      
        
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
  

    
  

  
  
  






  
  

  
    

  
  
    
      
      
    
    
      
      
    
  



    


  

    

    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    
      
    

    
    
    

    
      
        
          Subscribe to RSS

          Please copy the URL and add it into your RSS Feed Reader.

          
          https://www.thieme-connect.de/rss/thieme/en/10.1055-s-00034923.xml
        

      

    

    

    

    
      
        [bookmark: saveLink]
      
    

    
      
        
      

      
        
      

      
        
          Share / Bookmark

          Facebook
          X
          Linkedin
          Weibo
        

      

    

    

    

    
      
          
              
          
      
    

    

    

    
      
        
        
          
          
          
        
      
    
  


  
    
      
        
          
            
              Download PDF
            
          
        
      

      
        
          
            
          
        
      

    

  

  

  
  
    
  
  




    
    
Adipositas - Ursachen, Folgeerkrankungen, Therapie 2022; 16(02): 85-91
DOI: 10.1055/a-1782-4909


Originalarbeit



Marktstudie Kinderlebensmittel: Freiwillige Selbstverpflichtungen
                    können an Kinder gerichtete Werbung für ungesunde Lebensmittel
                    nicht verhindern

Market Study for Children’s Food: Voluntary
                    Commitments Cannot Prevent Advertising of Unhealthy Food to
                    Children
Oliver Huizinga


1
           
        Deutsche Adipositas-Gesellschaft (DAG), Berlin



, 


Saskia Reinbeck


2
           
        foodwatch e.V., Berlin

› Author Affiliations


      › Further Information

Also available at[image: ]





	
Abstract

	
Full Text

	
References




 

[image: SFX Search]

 Buy Article Permissions and Reprints



[image: ]


        
[bookmark: N10776]
Zusammenfassung

        

          
Ziele In der vorliegenden Studie wurde untersucht, inwiefern die
                    bestehenden freiwilligen Selbstverpflichtungen verhindern, dass Lebensmittel mit
                    einem hohen Zucker, Fett-, und/oder Salzgehalt an Kinder beworben
                    werden.

        

          
Methode foodwatch hat mithilfe einer Supermarkt- und Online-Recherche alle
                    in Deutschland an Kinder beworbenen Lebensmittel von führenden
                    Lebensmittelherstellern (Unterzeichner des „EU Pledge“)
                    identifiziert. Für die insgesamt 281 Produkte wurden die
                    Nährwertangaben ermittelt und anhand des Nutrient Profile Model der WHO
                    Europa bewertet.

        

          
Ergebnis 85,4% der von den Lebensmittelkonzernen an Kinder
                    beworbenen Produkte enthalten zu viel Zucker, Fett und/oder Salz. Sie
                    sind nach den Kriterien der WHO unausgewogen.

        

          
Schlussfolgerungen Die Ergebnisse zeigen, dass die freiwilligen
                    Selbstverpflichtungen der Werbe- und Lebensmittelindustrie nicht verhindern,
                    dass unausgewogene Lebensmittel an Kinder beworben werden.
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Summary

        
In Germany, about 15% of children and adolescents are considered
                    overweight, and six percent are obese. Numerous studies show a connection with
                    marketing: advertising for unhealthy food increases calorie intake as well as
                    the consumption of unhealthy snacks and promotes the development of obesity.
                    This study investigated the extent to which existing voluntary commitments from
                    the food industry prevent foods with high sugar, fat, and/or salt
                    content from being advertised to children. For this purpose, foodwatch conducted
                    a supermarket and online research to identify all foods advertised to children
                    in Germany by leading food manufacturers (signatories of the “EU
                    Pledge”). For a total of 281 products, the nutritional information was
                    determined and evaluated using the Nutrient Profile Model of WHO Europe. The
                    results unveil that 85.4% of the products advertised to children by food
                    companies contain too much sugar, fat and/or salt. They are unhealthy
                    according to WHO criteria and should not be advertised to children. These
                    results show that voluntary commitments by the advertising and food industries
                    do not prevent unbalanced foods from being promoted to children.
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